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COURSE DESCRIPTION

This course will introduce the student to the basic elements of electronic commerce. It will focus on business and technical issues faced by companies that enter into the e-commerce marketplace. You the student will learn the technological and strategic aspects of electronic commerce essential to succeeding in today’s internet-based economy. This is a lecture and theoretical course which covers the key technologies used in e-Commerce, the history of internet and web technologies, infrastructure, and the economic forces behind e-Commerce. Business goals and constraints, technology and process tools, business strategies and tactics, and underlying economic theories relating to successful e-Commerce will be discussed.
COURSE METHODOLOGIES

The majority of this class will consist of lecture, in-class readings and project analysis through case study.  In-class readings will be provided by the instructor PRIOR to the next class period.  It is imperative that you follow all directions given in class and read the assigned readings when given.  
COURSE ACTIVITIES

There are approximately six weeks of class Monday through Thursday.  We will use EVERY MINUTE so please do not ask to be excused early.  Here is the general break-down for what we will be doing:

Week 1 (March 12-15)

Define e-Commerce.  
Identify common uses of e-Commerce
Describe common components in e-Commerce web sites
Week 2 (March 19-22)

Identify and use development tools appropriate for developing an e-Commerce site.  
Summarize issues involved in designing a storefront.  
Summarize customer features related to storefronts.  

Week 3 (March 26-29) 

Review for the Mid-Term that will be taken on March 29th
Week 4 (April 2-5)

Design/explain the elements of an e-storefront. 
Critique options for site visibility 
Summarize the payment options available in e-Commerce. 

Week 5 (April 9-12)

Identify current issues in e-Commerce through Case Study and Analysis.  
Week 6 (April 16-19)

Comprehensive Review and Final Examination to be given on April 18th.  We will use the last day of class to review the final exam and award final grades for the course.
COURSE EVALUATION

You will be evaluated in a variety of ways throughout the tenure of this class.  Particularly important is your participation (professor’s observation of your skills), attendance (if you are not here, you are not learning), and testing.  Effort and motivation on your part is highly encouraged and rewarded.  Failure to listen and/or participate will most probably result in failure for this class.

Grading Scale:
90-100%
A



80-89%
B


70-79%
C


60-69%
D



59% & below
F
Please note that there will be assigned readings on your own time (outside of the classroom).  Also note that some of these readings and competencies will be evaluated through unannounced quizzes.  Always be prepared in advance of each class!  Quizzes and homework will equate to approximately 50% of your final grade.  The mid-term and final will make-up the other 50%.
COURSE RESOURCES

Your entire text and readings are on-line; therefore you will need to have access to a computer and the Internet during off-class hours.  The UEES library and computer lab are available for use at any time.  However, should computer and Internet access be a problem, please notify your professor IMMEDIATELY so that we may resolve it in a timely and expedient manner.
Schneider, G. & Perry, J. (2000).  Electronic Commerce [companion].  Available on-line at:
http://www.course.com/downloads/sites/ecommerce/
Selected readings from e-week from:

http://www.eweek.com/
Kogel, K. (2003). Holidays Ahead: Bigger Spending Online, Cross-Channel Shopping Expected to Grow. Smart Marketing Report available at: 

http://www3.doubleclick.com/market/2003/09/dc/feature1_holiday.htm?c=0309_smr&id_lead=newsletter&id_source=newsletter_0309 
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