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1. COURSE DESCRIPTION: Introduction to Graphic Design for Non-Majors

Graphic design for non-majors is an introductory course to the field of graphic design for the student who does not intend to pursue a major in graphic design.

This course is an introduction to the principles and problem-solving methodology and techniques of basic graphic design. It is not intended to prepare students for the field of graphic design. The course will familiarize the student in the general terminology, theory and application of contemporary graphic design, how to select the appropriate computer hardware and software and prepare the results into a final body of work presented in digital portfolio format.

2.  OBJECTIVES (Expected Student Learning Outcomes)
Upon completion of this course, students should be able to:


A) Understand and use the development phases of design: brainstorming, research, thumbnails, and comprehensive layout presentations;

B) Be familiar with and use resources and services available to graphic design students at UEES;

C) Understand and use visual variables and attributes of graphic design (including proximity, alignment, repetition, and contrast) in creating compositions;

D) Exhibit proficiency in generating logos, stationery packages, newsletters and ads;

E) Be able to communicate ideas for projects and final presentations in a critique format;

F) Be able to use computer hardware and software in order to execute visuals;

G) Understand and be able to execute and communicate: the differences between typefaces; the conventions and styles of typography; letter and word spacing; and leading; And be able to format pages with standard design formats including the use of Cartesian grid systems.

2.  OBJECTIVES (cont’d)
a. GENERAL

To create an assortment of visual digital file formats that represent the students’ talent(s), skill sets and professional abilities

b. SPECIFIC 

A digital portfolio, in various available formats, creates an advantage in reaching potential future customers or employers at the critical time of hire 

3. COURSE CONTENT OUTLINE

Course Requirements and Methods of Assessment: 

The course will include 2 quiz/exams about the design principles from the course lectures and demonstrations, 5 projects using the design principles, and critique presentations of the following 5 design projects:

Project 1:
Small Space Advertising Project (6-12)

Project 2:
Logo, Stationery package: business card, letterhead and  #10 envelope

Project 3:
Raster Images (6-12)

Project 4:
Magazine advertisement 

Project 5:
Newsletter

Final Project: Comprehensive presentation & critique of the entire semester’s assignments (with suggested revisions, worth 30 pts.)
NOTE: The Final Project must be assembled in at least TWO of the following:
1. MSWord PowerPoint resume/Portfolio document

2. InDesign & myresume.ind PDF Resume

3. Acrobat PDF Resume with Links

Software applications covered are as follows:

Adobe IllustratorCS

Adobe PhotoshopCS

Adobe InDesign CS
4. METHODOLOGY

This course will be conducted in a “Learner-Centered” approach, with facilitation and demonstration by the instructor. Learner-Centered courses encourages intuitive exploration of the various software applications that enhance creative problem-solving abilities.The course will include lectures, visual presentations, self-directed research, assignments and projects. Classroom projects will be on an individual and collaborative basis, with periodical oral presentation and critique the relults.
5. GRADING
The grading (100 pt. system) is based on the semester’s assignments (50%), the final assignment (30%), two exam/quizzes (10%) and on the student's attendance, participation during the class meetings and craftmanship (10%). 

NOTE: Craftmanship applies to the appearance and professional value assigned to each project, ie: cleanliness, appropritate dimensions and specifications.


Students are expected to prepare for class following the syllabus planning complying with readings required which are the basis of in class discussion. Thus, class participation will be dynamic, consistent, meaningful and rewarding.

Homework and projects must be submitted on due date. Late submissions will REDUCE grade by 30%. Assignments will not be accepted after the next scheduled class meeting and zero points awarded
5. ASSESSMENT(S)

· Class Assignments




50 pts.

· Final Assignment




30 pts 
100 pts.

· Attendance & Craftsmanship (.50 Points)
10 pts.

· Exam/Quiz





10 pts.

· .

6. BIBLIOGRAPHY 

6.1 REQUIRED: NA (None). 

Instructor Provided Text(s): (FastCard Adobe Illustrator CS & Adobe Photoshop CS : Overview  ISBN-0-619-2869-1 & ISBN-0-619-20368-4

Thomson Course Technology. A sketchbook or journal style notebook is required for lecture notes and concept development. Handouts & other reference materials will be provided by the instructor.
6.2 COMPLEMENTARY (recommended, not required)
The Non-Designer’s Design Book by Robin Williams

ISBN 0-321-19385

6.3 HANDOUTS: 

Will be distributed by the instructor as necessary
6.4 WEBLIOGRAPHY:

 http://movielibrary.lynda.com/html/index.asp

http://www.thomsonedu.com


http:/www./webmonkey.com
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