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1. COURSE DESCRIPTION  

This course covers tools and procedures needed by businesses to enter and grow in the exporting environment, as well as ways governments can facilitate growth of exports.  After an overview, the course covers tools for achieving competitive strategies that firms and nations can use to increase export success. Governmental strategies ranging from import substitution to export promotion will be explored. The last half of the course addresses topics primarily for exporting firms, including ways to gain and use information and other steps in exporting successfully.

2. OBJECTIVES
Students should:

1. Learn and practice methods to research and evaluate the current status and to anticipate future changes in the export environment;

2. Research and gain in-depth knowledge about one major export topic or opportunity;

3. Become familiar with several governmental and non-governmental sources of information;

4. Compare exporting for small vs. for large firms;

5. Know the meaning of sustainable competitive advantage for firms and for nations;

6. Learn when and how to use 5 Forces Analysis, value chain, generic competitive strategies, and Porter Diamond to identify competitive advantages in international markets;

7. Understand how exporters can gain competitive advantages from information, websites, environmental protection, and international standards;

8. Be able to identify and discuss the effects of the range of governmental policies from import substitution to export promotion;

9. Consider ways Ecuador and other governments encourage the growth of the export sector;

10. Become familiar with ISO standards and how they facilitate exporting; and

11. Know the basic steps recommended to begin exporting (internal assessment, market research, market selection, market entry strategies, interpersonal interactions, cultural factors, preparing products/services, legal research, shipping, terms of sale/Incoterms, pricing, payments, financing, after-sales service).

3. GENERAL METHODOLOGY
Students can save study time and perform better in this class by using class meetings effectively to learn course material. All students are expected to complete readings and homework before each class so that they are prepared to present and support their ideas about each day’s assignments. Most of the new material will be covered in class through discussion, so it is more important in this course than in most other courses for you to listen carefully and critically to classmates during each class period. This gives important practice for the way you will give and receive much new information in meetings during your career. Questioning will be used to check your attentiveness and comprehension level in class sessions as well as your ability to apply course concepts appropriately. We will debate issues from different perspectives to clarify why and how countries agree to cooperate, as well as what slows negotiations and delays integration. Students will have opportunities in most classes to sharpen their abilities to analyze critically and to communicate persuasively and knowledgably, especially regarding issues of international trade and cooperation. 

Readings, analyses, lectures, class discussions and activities, case analyses, student presentations, an individual course project, and written examinations (midterm and final) will be the methods used in teaching, in evaluating the content learned, and in assigning the grades earned by each student. Course topics will be applied to the examples in reading assignments and/or to the individual course project to add practical application of theories. All material covered in readings and homework assignments (including portions not discussed in class sessions) and all material covered in class discussions, case analyses, and presentations (including material not covered in readings) can be included in the written examinations. 

You are responsible for reading and other assignments, as well as for everything discussed and assigned in class sessions, even if you are absent from a class session. If you must miss a class session, you are expected to contact a classmate for updates. Again, this is the normal procedure you should follow in business situations when you must be absent from all or part of a meeting. Students who keep current with reading and homework will need less time to review for the written examinations and to prepare their final individual project reports.

I strive to accommodate all special learning needs and styles, as well as to cover topics of most interest to students. If you have any special needs or requests, please let me know so I can do my best to meet them and make this course an effective and interesting learning experience for you.

4. CLASS SCHEDULE AND WORKLOAD BREAKDOWN

	DATE
	CONTENT
	HOMEWORK
	EVALUATION

	Readings and assignments will be updated by the 5th class session.

	8 January 
	Introduction
	None; Student profiles completed in class.
	Discussion

	9 January 
	Introduction to Export Promotion 
	Read & present export promotion article. You must find the article using EBSCO. (EVALUATION section below has EBSCO details.) Write notes and the proper reference data. (about 8p, 1h)
	Presentations & class discussion

	10 January 
	Finding export information on U.S. Government web sites
	Explore one or both of the following sites that the U.S. Government provides for trade and exporting: http://www.ita.doc.gov/  http://www.export.gov/  

Write on paper the exact address of one specific article or part of the site you will discuss in class. Write notes for what you will report. (about 10p, 1h)
	Presentations & class discussion

	11 January 
	Importance of exporting by large vs. small/ medium firms
	Read Have Lunch or Be Lunch AN 9318327 (3p, 0.5h)
	Class discussion

	15 January
	Introduction to strategy and competitiveness
	Read What Is Strategy? AN 9611187954 AND 

What Is National Competitiveness? AN 10024887 

Choose project topics. (20p, 3h)
	Class discussion & project topics

	16 January
	Competitiveness tools and concepts
	Read How Competitive Forces Shape Strategy AN 3867673 AND Competitiveness: Challenging the Conventional Wisdom AN 9916858. One page, word-processed project proposal outline due. (12p, 3h)  
	Discussion & project proposal outline

	17 January
	Information as a competitive advantage
	Read How Information Gives You Competitive Advantage 

AN 8500002422 (12p, 2h) 
	Class discussion

	18 January
	National competitive advantage: Clusters and Porter Diamond
	Read The Competitive Advantage of Nations 

AN 9005210820 and Clusters and the New Economics of Competition AN 1246493 (31p, 3.5h)
	Class discussion

	22 January
	Competitiveness applications
	Read Green and Competitive: Ending the Stalemate 

AN 9510041980 (14p, 2h) 
	Lecture & discussion

	23 January
	National export promotion
	Read Why National Export Promotion AN 9608302794 and The Export Marketing Imperative (EMI) 78-103 (31p, 0.5h) Bring written notes to class as assigned illustrating how a governmental organization supports export. (about 10p, 1.5h)
	Class discussion

	24 January
	Export promotion vs. import substitution
	Read Beyond Import Substitution and Export Promotion: 

A New Typology of Trade Strategies AN 9209211042 

(26p, 2.5h)
	Class discussion

	25 January
	Case study: Colombia
	Read Trade and Development Policies in Colombia: Export Promotion and Outward Orientation, 1967-1992 

AN 9701104605 (31p, 3.5h) Consider how Porter concepts can be applied to the case.
	Class discussion

	29 January
	Standardization and outsourcing How ISO standards facilitate exporting
	Read Thinking Export? Think ISO 9000 AN 878057 AND Earning the ISO 9000 Seal of Approval AN 983246 including Case Study: Making World-Class Quality Work In-House AND ISO Standards Information from http://www.iso.org AND The ISO 14000 Model at http://www.iso.org/iso/en/prods-services/otherpubs/iso14000/index.html (27p, 2.5h) Read ISO Action Plan for Developing Countries 2005-2010 http://www.iso.org/iso/en/aboutiso/actionplan/actionplan.html 
AND The Coming Commoditization of Processes 

AN 17277010 (12p, 1h)
	Class discussion

	30 January
	Midterm exam review
	Begin midterm exam review. For your project, write a paper using Porter’s techniques of analysis.  (3 hours)
	Paper & class discussion

	31 January
	All readings and class topics 
	Study for midterm exam (10h)
	Written midterm exam

	1 February
	Overview of exporting
	Read The Export Marketing Imperative (EMI) xi-xiii, 1-12 (15p, 1h)
	Class discussion

	5 February
	Export Plan
	Read EMI 238-245 (8p, 1h)
	

	First half of the bimester ends. Second half of the bimester begins.

	6 February
	Assessing the market;

Developing strategy
	Read EMI 104-115 Write 2 pages applying concepts from Chapter 7 to your project. (10p, 3h)
	Paper & class discussion

	7 February
	Export market research and selection
	Read EMI 13-42  (30p, 4h)
List 5 market research sources for your project 
	List & class discussion

	8 February
	Export market entry strategies and advice
	Read EMI 43-63 (21p, 3h)
	Class discussion

	12 February
	Communication
	Read EMI 216-237 (22p, 3h)
	Class discussion

	13 February
	Export contacts, relationships, meetings, culture
	Read Exporting Basics (p31, 95-100) from http://www.export.gov AND Using Corporate Websites for Export Marketing AN 8638637 AND From the Ground Up AN 9710064909 AND Face to Face AN 9710064912 AND Culture Notes. For your project write about specific: A) website components and B) cultural factors: http://www.geert-hofstede.com/ may help. (29p, 4.5h)
	Paper & class discussion

	14 February
	Preparing to export products /services; Law
	Read EMI 116-140 Write your project’s legal considerations. (25p, 4h)
	Paper & class discussion

	15 February
	Channel management and Terms of Sale (Incoterms) 


	Read EMI 170-201 AND Incoterms Information from http://www.iccwbo.org/incoterms/id3042/index.html  http://www.iccwbo.org/incoterms/id3038/index.html   AND 13 linked PDF definitions (44p, 4h)
	Class discussion

	19 February
	Export Finance: Pricing, paying, financing
	Read Corpei & CAE Export Promotion from www.corpei.org 

www.cae.gov.ec  

Write 2 pages on your project financial considerations.
	Class discussion

	20 February
	Shipping & After-sales service
	Read Exporting Basics (p101-104) http://www.export.gov AND EMI 202-215 (18p, 2h)
	Paper & class discussion

	21 February
	Final exam review
	Begin final exam review (5 hours)
	Class discussion

	22 February
	All readings and class topics
	Study for final exam, especially material after midterm (10h)
	Final exam

	26 February
	Presentations
	Prepare project presentation (20p, 8h) 

Present: 8 students
	Presentations, critiques

	27 February
	Presentations
	Complete project paper (about 40p, 7h) 

Present: 7 students
	Presentations, papers, critiques


Total Pages: 412 assigned plus 88 for articles and project research
5. EVALUATION
IMPORTANT: I am required to follow strictly the UEES policy that you FAIL the entire course if you miss more than 6 classes. That means, no matter what the reason, you FAIL automatically on your 7th absence. Lateness and leaving early or during class will increase your absence total. Every bimester other teachers and I must fail some students who did not believe we enforce this policy or who did not save their absences for emergencies that often occur late in the bimester. Often the student has completed most of the class work before incurring the 7th absence so it is very disappointing then to fail. PLEASE, PLEASE SAVE ABSENCES TO AVOID FAILING ONLY BECAUSE OF HAVING 7 ABSENCES. It is YOUR responsibility to manage this.
Grading Scale:   
0 – 100% possible
00 – 69.4% = Failure

Grading Method:
1000 = maximum possible points for the course




First half


Second half



250 midterm exam

250 final exam



     
  50 homework
 

150 homework




  50 project

 
150 project




  50 participation

  50 participation


 
 400 total


 600total

The first half of the bimester has more review and introductory material while the second half of the bimester has more advanced concepts and applications of the course content.


In compliance with UEES policy, half of the grade in this course comes from the two written examinations (500 points) and the other half comes from the other graded activities (500 points total for homework, project, and participation). However, the computerized UEES grading system assumes 25% of the total grade will be for each of the following: midterm exam, final exam, other graded activities in the first half of the bimester, and other graded activities in the second half of the bimester. Because this system is not a fair representation of the natural workload distribution required in this course, the following adjustments will be made to your recorded grades so that your final grade will be an accurate indication of your overall achievement in the course:

Please let me know if you have any questions or concerns about this grading system.

Midterm Exam:  
2.50% = 250 points
Homework beyond reading:
20% = 200 points

Final Exam:       
2.50% = 250 points
Individual Project:

20% = 200 points

     




Class Participation:

10% = 100 points

Explanations:

EBSCO and METIS

Course readings will come from either free Internet sites or EBSCO. As a service for students and professors, UEES subscribes to EBSCO, an international database of readings, mainly from journals and newspapers. Because you have the legal right as a student to access these articles, we are able to access them while also respecting intellectual property laws. You may obtain these articles directly from EBSCO, which you can access, either from the UEES home page through “Biblioteca” or by going directly to EBSCO at the address:  http://search.epnet.com/
The login information available to UEES students and professors is:

user name:  s3238235

password:  password

On the first page after the login, select the database you want to use. For this class, Business Source Premier or Academic Search Premier will be the best options. Take a look at the other available databases to see what else might be interesting for you. In this first screen, you may select “Lista de titulos” to browse the available publications. Alternatively, you may click “Continuar” to go to the search screen and search all journals in the database you select. Some articles are in full-text format and others are only summarized. Select “Texto completo” to be sure you find entire articles rather than just summaries.


You will use EBSCO for some homework and project information. The references for required readings from EBSCO are in the BIBLIOGRAPHY section at the end of this syllabus. References are in the EBSCO format with the AN (article number) included. The easiest way to find a required reading in EBSCO is to search by copying the article number into the search field and clicking “Buscar” to begin the search.


To save time, all electronic readings can be accessed from METIS. Students enrolled in this class can enter METIS either from the UEES home page or by going to: https://metis.uees.edu.ec    The first time you log in to METIS, as your user name AND as your password you enter your student code, a 10-digit number that begins with a year, so a number with a format like this: 2004052027 Then, if you like, you may change your password. Your student code gives you access to METIS only AFTER you are officially registered. Please let me know if you have problems. You are responsible for being aware of all material posted on the METIS site for this class.

Written Examinations


Examinations must be taken during the class period scheduled. No student may enter later than when the first student completes her/his exam and leaves the room. In unusual situations, only  when planned in advance, the professor may (or may not) approve a late or early examination. A late or early examination will be entirely essay and short answer and will be more difficult than the exam given at the normal time, and UEES may require an extra exam fee.

Both examinations will include a mix of question types because research has shown that students with different strengths will excel in different types of questioning situations. There will be a mix of essay, short answer, and objective (true/false, multiple choice, and/or matching, etc.). Questions on the midterm can be about anything assigned or discussed in class. It is your responsibility to contact classmates to know anything you missed due to absence or inattentiveness. Questions on the final exam come most heavily from material covered on the e remaining half of the bimester period, including material from all student project presentations 

Homework


           Article about export promotion
  
   
10 points




           U.S. government web site search
  
 
10 points


           National export promotion example

 
15 points

           Exporter assessment for project
 

15 points

           Marketing research sources for project  

15 points


           Project website components and cultural factors
28 points


           Project legal considerations  



20 points


           Project financial considerations  


15 points

                       Presentation feedback


70 points = 14 presentations * 5 points

Warning: Homework submitted by email will be considered received when it reaches my email account according to the time and date stamp in my file. Email submissions are for the convenience of the student and so the student bears the risk of electronic problems.

Individual Project

Your individual project topic will be chosen with the professor’s approval. The purposes of the project are for you to practice research and presentation, for you to learn about one topic in depth, and for your classmates to learn about your topic from you. A word-processed project outline is required to give the opportunity for feedback from the professor. It must include a minimum of 5 sources from EBSCO and from web sites at the end of the syllabus.

Oral reports will be given when listed in the schedule above. You will have a maximum of 7 minutes to present leaving 3 minutes to address comments and questions. This is a very short time but I must stop you if you do not finish speaking after 7 minutes so please be prepared and be selective about what you include and exclude from your presentation. At the time of your presentation, please give me a printed copy of your slides (or presentation notes) so I can write comments and so we avoid potential problems with electronic media. Visual aids can save time but be sure to have a backup plan in case technology fails. When making PowerPoint slides, do not put too much on each slide and keep wording brief. In addition to the content itself, evaluation of the oral report will include consideration of presentation style, professionalism, analysis, choice of content, and demonstration of effective application of a broad range of course concepts.

For the written report, please use font size 12 (or larger). I like Times Roman font but it is NOT required. Single spacing will save you paper when you print. There is no specific page limit because your skill with writing in English will influence how concisely you can write; however, it would be difficult to have an excellent report in less than 5 or more than 20 pages plus graphs, exhibits, tables, etc. Evaluation of the written report will include consideration of how well you demonstrate your ability to research, understand, and explain your topic based on course concepts. The final work should be only your own work, and all other sources used must be properly quoted, cited, and referenced to eliminate plagiarism. All confirmed plagiarism will be reported to UEES administration, will result in a zero for the assignment, and can cause failure of the entire course.



Project proposal outline
20 points




Porter techniques application 25 points

       
                        Final presentation

70 points



 
Written report
  
            85 points
(Print out required)

Class Participation

4 points possible for each of the 28 classes without exams with points per class assigned as follows: 

2 for attendance         
0 if absent 

1 if present and attentive at least 60 minutes 

2 if present and attentive all 80 minutes


2 for comments
0 if none or remarks show lack of preparation or attentiveness





1 if at least one good comment in the class session





2 for above average contributions to the class session


4 * 28 = 112 so it is possible to earn 12 extra credit points from class participation


Causing disruptions to the class can result in lost points for that day. Please be


considerate of your classmates by avoiding disruptions such as side conversations and


other noise or distractions. You lose the 2nd attendance point (for attending all 80 

minutes) for being late, leaving early, not paying attention, or leaving, even briefly.

6. CLASSROOM POLICIES
1. It is your responsibility to know what is in this syllabus, to know what is communicated to the class by email and/or METIS, to know what is in assigned readings whether or not they are discussed in class, and to know what was discussed in all class sessions whether you attended them or not. If you are absent or inattentive, it is your responsibility to ask a classmate what you missed before attending the next class meeting. If you do not understand something, it is your responsibility to ask for clarification.

2. This course follows the UEES attendance policy; therefore, it is possible to pass the course with a maximum of six absences but the seventh absence results in failure of the course – NO EXCEPTIONS – so plan your time carefully! Partial absences, including late arrivals, early departures, and leaving during class will count toward the six permitted absences.

3. Late arrivals, early departures, inattentiveness, class disruptions, and all other full or partial absences will decrease points earned for class participation. Minutes from partial absences are added until they create a full absence. Please do not talk in class when it is not your turn to speak. I will automatically consider this inattentiveness and a disruption to the class. If you must communicate with another person during class related to the topic of class discussion or due to a rare emergency, please write the person a note to avoid making noise.

4. COMMUNICATIONS – When communicating with the professor, please use email first.  Please put your course code, GER391, in the subject line of every email you send. This helps me sort mail and helps insure your mail will get proper attention. Email submissions of homework are considered delivered at the time my email account(s) indicate, not when you send it. It is your responsibility to be sure I have received the homework. After trying email, you may contact me by text message at 097455704. Only after trying both email and text messaging, you may phone me if the matter can not wait until class time.

5. Students are expected to respect the thoughts, ideas, opinions, and contributions of others and to be actively involved in all classes. Students should express disagreement respectfully.

6. Cell phones must be silent during all class sessions. Only emergency use of a cell phone is permitted during a class session. Cell phone use during class can result in lost class participation points. During examinations, cell phones always must be silent and out of view of all students.

7. Any late work will receive reduced points (minimum 10%) or a zero depending on the situation. Work not submitted by the end of the bimester will receive a zero.

8. If an examination or the project presentation must be missed, the student must make arrangements promptly for substitute work. The professor reserves the right not to offer a substitute. UEES may require a fee for changing your exam date. A substitute must be arranged by mutual agreement between the professor and the student and must be completed no later than the end of the bimester. Because substitute work detracts from normal class activities and/or creates unnecessary extra work for the professor, substitute work will be more demanding and/or will offer reduced points compared to work completed according to the class schedule. A substitute examination will never be the same as the scheduled examination. 

9. Academic dishonesty is unethical, unfair to others, and robs you of valuable learning opportunities. Discovery of academic dishonesty will result in a zero for the graded activity and can result in your failing the course and being reported to the UEES administration. Examples of academic dishonesty include but are not limited to using or attempting to use another person’s work for assignments, projects, or examinations; permitting another person to use your work as their own; failing to credit quotes or ideas taken from others (Internet, publications, speeches, etc.); seeking help through a cell phone during a class or examination; using all or part of your own homework, paper, etc., for another class in this class without permission and acknowledgement; etc. If you are not sure whether something is academic dishonesty, it is your responsibility to ask the professor. I penalize plagiarism every bimester!
10.  Food or beverage in the classroom must not bother anyone in the class in any way (noise, smell, etc.) or cause any mess that you do not clean up yourself.

11. This course is to benefit the students, not the professor. If you are not getting what you need and want from this course, please let the professor know improvements you would like.

7. BIBLIOGRAPHY

MAIN TEXTS:

Book:

The Export Marketing Imperative (2004) by Michael R. Czinkota, Ilkka A. Ronkainen, and Marta Ortiz-Buonafina.  Mason, OH: Thomson.

Book chapter:

“The Promotion of Exports with Barter,” pp. 37-50, by C. M. Korth, in Export Promotion: The Public and Private Sector Interaction (1983) edited by Michael R. Czinkota with Juan Luis Colaiacovo, Roberto de Moraes Sarmento, and Elizabeth M. Chant. NY: Praeger Publishers.

Notes prepared by the professor:

ISO Standards Information compiled from http://www.iso.org
Exporting Basics from the U.S. Government compiled from http://www.export.gov 

Culture Notes prepared by the professor.
Incoterms Information from International Chamber of Commerce compiled from http://www.iccwbo.org/incoterms/id3042/index.html and http://www.iccwbo.org/incoterms/id3038/index.html with 13 linked PDF definition files
Journal articles (in the order in which they are covered in this class) available on EBSCO, a library database to which UEES subscribes:

Have Lunch or Be Lunch.  By Czinkota, Michael R.; Ronkainen, Ilkka A., Marketing Management, Mar/Apr2003, Vol. 12 Issue 2, p48, 3p; AN 9318327
What Is Strategy?  By Porter, Michael E., Harvard Business Review, Nov/Dec96, Vol. 74 Issue 6, p61-78, 18p, 3 diagrams, 1 graph, 2c; AN 9611187954 
What Is National Competitiveness?  By Porter, Michael E., Harvard Business Review, Mar/Apr90, Vol. 68 Issue 2, p84, 2p; AN 10024887 
How competitive forces shape strategy.  By Porter, Michael E., Harvard Business Review, Mar/Apr79, Vol. 57 Issue 2, p137-145, 9p, 1 diagram; AN 3867673
Competitiveness: Challenging the Conventional Wisdom.  By Porter, Michael E., Harvard Business Review, May/Jun90, Vol. 68 Issue 3, p190, 3p; AN 9916858 
How information gives you competitive advantage.  By Porter, Michael E.; Millar, Victor E., Harvard Business Review, Jul/Aug85, Vol. 63 Issue 4, p149, 12p, 2 charts, 3 diagrams; AN 8500002422 
The Competitive Advantage of Nations.  By Porter, Michael E., Harvard Business Review, Mar/Apr90, Vol. 68 Issue 2, p73, 17p, 1 chart, 2 diagrams, 3 illustrations; AN 9005210820 
CLUSTERS AND THE NEW ECONOMICS OF COMPETITION.  By Porter, Michael R., Harvard Business Review, Nov/Dec98, Vol. 76 Issue 6, p77-90, 14p, 2 diagrams, 2 maps; AN 1246493 
Green and Competitive: Ending the Stalemate.  By Porter, Michael E.; van der Linde, Claas. Harvard Business Review, Sep/Oct95, Vol. 73 Issue 5, p120, 14p, 1c; AN 9510041980
Why national export promotion.  By Czinkota, Michael R., International Trade Forum, 1996 Issue 2, p10, 5p, 2 diagrams, 3c; AN 9608302794
Beyond import substitution and export promotion: A new typology of trade strategies. Journal of Development Studies, Apr92, Vol. 28 Issue 3, p447, 26p, 1 chart, 1 diagram, 8 graphs; AN 9209211042
Trade and development policies in Colombia: Export promotion and outward orientation, 1967-1992.  By Juarez, Carlos E., Studies in Comparative International Development, Fall93, Vol. 28 Issue 3, p67, 31p, 5 charts; AN 9701104605
Thinking export? Think ISO 9000.  By Goodman, David. World Trade, Aug98, Vol. 11 Issue 8, p48, 2p, 2c; AN 878057
Earning the ISO 9000 seal of approval.  By Goodman, Davis. World Trade, Sep98, Vol. 11 Issue 9, p46, 3p, 2 charts, 3c; AN 983246 including Case Study: Making World-Class Quality Work In-House
The Coming Commoditization of PROCESSES.  By Davenport, Thomas H., Harvard Business Review, Jun2005, Vol. 83 Issue 6, p100-108, 9p, 1 diagram, 2c; AN 17277010
Market research for your export operations: Part I--using secondary sources of research.  By Czinkota, Michael R.; Ronkainen, Ilkka A., International Trade Forum, 1994 Issue 3, p22, 10p, 1 chart, 4bw; AN 9501274081
Market research for your export operations: Part II--conducting primary market research.  By Czinkota, Michael R.; Ronkainen, Ilkka A., International Trade Forum, 1995 Issue 1, p16, 8p, 4c, 1bw; AN 9506153928
Take a shortcut to low-cost global research.  By Czinkota, Michael R., Marketing News, 3/13/95, Vol. 29 Issue 6, p3-3, 2/5p; AN 9503274591
Thriving Locally in the Global Economy.  By Kanter, Rosabeth Moss. Harvard Business Review, Sep/Oct95, Vol. 73 Issue 5, p151, 5p, 2c; AN 9510041994
Banana War Maneuvers.  By Bucheli, Marcelo. Harvard Business Review, Nov2005, Vol. 83 Issue 11, p22-24, 2p; AN 18773083

Using Corporate Websites for Export Marketing.  By Dou, Wenyu; Nielsen, Ulrik Ollie; Chee Ming Tan. Journal of Advertising Research, Sep/Oct2002, Vol. 42 Issue 5, p105-115, 11p, 3 charts, 1bw; AN 8638637
What Incoterms are preferred by exporters? Managing Exports & Imports, Jan2006, Vol. 2006 Issue 1, p1-13, 5p; AN 19275357
Required readings from web sites:

The ISO 14000 Model, 

http://www.iso.org/iso/en/prods-services/otherpubs/iso14000/index.html
ISO Action Plan for Developing Countries 2005-2010, http://www.iso.org/iso/en/aboutiso/actionplan/actionplan.html 
ADDITIONAL RELEVANT INFORMATION AVAILABLE AT:

1. METIS https://metis.uees.edu.ec    

2. UEES subscription to EBSCO at http://search.epnet.com/
3. MIT’s free Courseware site by searching for related courses at http://www.mit.edu after clicking on Courseware 

4. World Bank and IFC web sites at http://www.worldbank.org and http://www.ifc.org 

5. The European Union web site at http://www.europa.eu.int
6. Sites that the U.S. Government provides regarding trade and exporting: http://www.ita.doc.gov/  



http://www.export.gov/
7. The Export and Promotion Corporation of Ecuador: http://www.corpei.org/
8. The World Trade Organization’s web site at http://www.wto.org
9. The Mercosur web site at http://200.40.51.219/msweb
10. The Andean Community web site at http://www.comunidadandina.org 

11. Office of the United States Trade Representative web site at http://www.ustr.gov
12. United States Government’s central web site at http://www.firstgov.gov
13. United States Small Business Administration web site at http://www.sba.gov/ 

14. Export information from the State of Wisconsin’s web site at http://commerce.wi.gov/ie/
15. International Chamber of Commerce web site at http://www.iccwbo.org/ 

16. United Nations Conference on Trade and Development web site at http://www.unctad.org/Templates/Startpage.asp?intItemID=2068&lang=1  

17. Organization for Economic Cooperation and Development web site at http://www.oecd.org/home/0,2987,en_2649_201185_1_1_1_1_1,00.html  

18. International Organization for Standardization web site at http://www.iso.org/iso/en/ISOOnline.frontpage 

19. Geert Hofstede’s cultural dimensions web site at http://www.geert-hofstede.com/ 

20. Fons Trompenaar’s cultural concepts web site at http://www.thtconsulting.com/  

7. TEACHER INFORMATION

NAME: Rodrigo Morales 

DEGREES:





UNIVERSITIES:

B.B.A.-Business Management,
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