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1. COURSE DESCRIPTION

This course is designed to introduce students to the basic terminology concepts and practices of contemporary marketing as applied in a variety of business and non-business settings.  It will provide the foundation and important overview for further study into advanced marketing concepts.
2.  OBJECTIVES 


a. GENERAL
At the completion of this course, the student will be able to identify and discuss the historical development, economic justification, design, selection, and management of supply chain management within the scope of distribution channels.
b. SPECIFIC COMPETENCIES
At the completion of this course, the student will be able to;
1. Explain distribution, marketing, and business terms and concepts that   are significant within the field of Channels of Distribution,

2. Determine the relationships of supply-chain management concepts to each other and their relationship to Marketing and/or business principles and practices, 

3. Demonstrate how to apply and use these concepts in Marketing and/or business situations, 
4. Identify factors that facilitate entry into international markets,

5. Explain legal and ethical issues as they apply to distribution of product and service markets,
6. Discuss preparation for entry into higher-level courses in marketing, to be measured by overall performance in meeting the course's requirements,

7. Configure the factors that suppliers and distributors consider with respect to supply chain management
8. Communicate the realities of industrial distribution with respect to market constraints and barriers,
9. Explain the impact that distribution channels has on the competitive success and profitability of modern organizations,
10. Illustrate the strategic nature of purchasing and buying,
11. Discuss the ethical, contractual, and legal issues faced by purchasing professionals

12. Explain the influence that purchasing and supply play and how these factors interact with other major functional activities including product design, planning and control.
3. COURSE CONTENT OUTLINE

	Class Meeting #
	Competencies &
Objectives
	CONTENT 
	HOMEWORK (96 HRS.)
	EVALUATION

	
	
	Subject(s) to be covered
	Assignment & number of allotted hours-specify pages
	How assignment will be evaluated

	1


	1
	Course Overview; Marketing Channels and their Relationships
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 1-31 (31)


	In-class Participation Evaluation,
Oral Evaluation



	2


	1
	Channels and Competitive Forces
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 32-57 (26)
	In-class Participation Evaluation,

Oral Evaluation



	3


	2
	Channel Structures and Design
	Case Study:
Supply Chain Management (39)
	Written Evaluation



	4


	2
	Channel Structures and Design Pt. 2
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 58-86 (29)
	In-class Participation Evaluation, 

Oral Evaluation

	5


	2, 3
	Channels and the Marketing Mix
	Case Study:

Risk-Adjusted Supply Chain Management (4)
	Written Evaluation



	6


	3
	Channel Environments
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 88-115 (28)
	In-class Participation Evaluation, 

Oral Evaluation



	7


	3
	Channel Composites
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 155-179 (25)
	Written Evaluation



	8


	1, 2, 3
	Test 1
	None

	Subjective; Authentic Assessment, 

Written Exam

	9


	4
	Channels in International Markets


	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 180-207 (27)
	Written Evaluation



	10


	4
	Channels in International Markets, Part 2
	Case Study:
How BPM Strengthens the Supply Chain (4)
	In-class Participation Evaluation, 

Oral Evaluation



	11


	5, 11
	Legal and Ethical Issues
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 208-241
	Written Evaluation



	12


	5
	Channel Conflicts
	Case Study:
The Supply Chain Management Process (24)
	In-class Participation Evaluation, 

Oral Evaluation

	13


	5
	Channel Conflicts, Part 2
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 261-281 (20)
	Written Evaluation



	14


	6
	Logistics and Supply Chain Management
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 282-310 (29)
	In-class Participation Evaluation, 

Oral Evaluation

	15


	6
	Logistics and Supply Chain Management, Part 2
	Case Study: Good, Better, Best; How to Assess Your Supply Chain Performance (8)
	Written Evaluation



	16


	4, 5, 6, 11
	Mid-Term Examination
	None

	Objective Assessment, 

Written Examination

	17


	7
	Channel Recruitment, Selection and Motivation
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 312-330 (19)

	Written Evaluation
Extra Work


	18


	7
	Channel Recruitment, Selection, and Motivation, Part 2
	Case Study:
Creating Supply Chain Value with Cycle Time and Inventory Yield (16)
	In-class Participation Evaluation, 

Oral Evaluation

	19


	7

	Channels and Vertical Marketing Systems
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 355-382 (28)


	Written Evaluation



	20


	8
	Channel Exchanges and Relationships
	Case Study:
Supply Chain Operations Reference Model (24)
	In-class Participation Evaluation, 

Oral Evaluation



	21


	8
	Channel Exchanges and Relationships, Part 2
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 384-413 (30)
	Written Evaluation



	22


	7, 8
	Test 3
	None
	Subjective; Authentic Assessment

Written Examination

	23


	9
	Strategic Alliances with Clients
	Pelton, L., Strutton, D., & Lumpkin, J. 

(2002)
Pgs. 414-437 (24)
	Written Evaluation



	24


	9, 10
	Strategic Alliances with Partners
	Pelton, L., Strutton, D., & Lumpkin, J. (2002)
Pgs. 438- 465 (28)
	In-class Participation Evaluation, 

Oral Evaluation

	25


	10
	Strategic Alliances within the Scope of International Channels


	None
	Written Evaluation



	26


	12
	Supply Chain Operations Reference Models (SCOR)
	Case Study:
Supply Chain Operations Reference Model (0)
	In-class Participation Evaluation, 

Oral Evaluation

	27


	12
	Current Issues in Supply Chain Management
	Current News Article
TBA
	Written Evaluation



	28


	12
	Current Issues in Supply Chain Management
	Current News Article
TBA
	In-class Participation Evaluation, 

Oral Evaluation

	29


	9, 10, 12
	Final exam
	None
	Objective; Authentic Assessment

Written Examination

Class Attendance is Mandatory

	30


	None
	Grade Distribution, Individual Conferences


	None
	Class Attendance is Mandatory


4. METHODOLOGY

5. ASSESSMENT/EVALUATION

The student will be assessed through daily participation and evaluation by written work and testing.  By the conclusion of this class the student will be able to recognize and identify key objectives and will be able to fundamentally apply what was learned based upon the information given in this bimester of instruction.

6. BIBLIOGRAPHY 

6.1 REQUIRED:
Pelton, L., Strutton, D., & Lumpkin, J. (2002).  Marketing channels: A 

management approach 2nd Ed. McGraw-Hill.
6.2 COMPLIMENTARY:
None
6.3 HANDOUTS/READINGS (Given in Class): 

Supply Chain Management
Risk-Adjusted Supply Chain Management: Commodity Chemicals

How BPM Strenthens the Supply Chain

The Supply Chain Management Process

Good, Better, Best; How to Assess your Supply Chain Performance
Creating Supply Chain Value with Cycle Time and Inventory Yield

Supply Chain Operations Reference Model
6.4 WEBLIOGRAPHY:
Small vs. Large Business Logistics
http://logistics.about.com/od/index.htm
http://logistics.about.com/od/scmforsmallbusiness/Supply_Chain_Management_for_Small_Business.htm
Purchasing Practices
http://logistics.about.com/od/purchasingpractices/a/reduce_purch_co.htm
http://logistics.about.com/od/purchasingpractices/Purchasing_Practices_for_Supply_Chain_Management.htm
http://logistics.about.com/od/purchasingpractices/p/supplier_select.htm
http://logistics.about.com/od/purchasingpractices/p/index.htm
Certifications in Supply Chain Management
http://logistics.about.com/od/educationcertification/Education_Certification_for_Logistics_Supply_Chain_Management.htm
Risk Management & Distribution Methods
http://logistics.about.com/od/logisticsscmtoolkit/Logistics_Supply_Chain_Management_Toolkit.htm
http://logistics.about.com/od/scmriskmanagement/Risk_Management_in_Supply_Chain_Operations.htm
http://logistics.about.com/od/inventorymanagement/Inventory_Management_for_the_Supply_Chain.htm
7.  FACULTY INFORMATION

NAME:
James W. Keeley, PhD 

E-mail: 
drjwkeeley@yahoo.com
ACADEMIC CREDENTIALS: 


B.A.A.S Bachelor of Arts and Sciences
GRADUATE:



M.Ed. Master of Education



M.B.A. Master of Business Administration



Ph.D. Doctor of Philosophy
