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1. COURSE DESCRIPTION  
2. OBJECTIVES
a) General.-

The course is founded on the premise that information systems knowledge is essential for students to create and manage competitive firms, managing global corporations, adding business value, and providing useful products and services to customers. 
Companies are relying on Internet and networking technology to conduct more of their work electronically, seamlessly linking factories, offices, and sales forces around the globe. The digital integration both within the firm and without, from the warehouse to the executive suite, from suppliers to customers, is changing how we organize and manage a business firm. Ultimately, these changes are leading to fully digital firms where all internal business processes and relationships with customers and suppliers are digitally enabled. In digital firms, information to support business decisions is available any time and anywhere in the organization.
b) Specific.-
The course content strikes a balance between the theoretical and the practical. Students will engage in hands-on learning projects, problem-solving and use application software, web tools, and analytical skills to:

· Analyze a supply chain

· Identify opportunities for knowledge management

· Analyze the return on investment for a new employee training system

· Perform competitive analysis

· Redesign a database for customer relationship management
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4. METHODOLOGY
The course will have a number of components, including lectures, software demonstrations, hands-on work with the computers, quizzes, homework, and exams. 

· Each class begins with a brief summary of the previous lecture.

· A daily lecture and PowerPoint presentation to highlight and elucidate the readings. 

· Interspersed student involvement exercises and discussions.

· A summary of the main points.

Technology

· Lectures are given with the support of PowerPoint and a Projector. 

· Students access the internet in most classes as part of the student involvement exercises.

· Each student works with a fully networked computer using the Windows XP operating system and Microsoft Office XP software suite.
5. ASSESSMENT
Grading: 0 – 100% possible; 0 – 69.4% = Failure

In compliance with UEES policy, half of the grade in this course comes from the two written examinations and the other half comes from the other graded activities in the following manner:   Homework 30%, Midterm Test 35% & Final Exam 35%.

Class Participation:

Please be considerate of your classmates by avoiding disruptions such as side conversations and other noise or distractions. I reserve the right to dismiss any student from class for the balance of the day for causing disruptions that interfere with classroom discussion. Ongoing problems will be referred to the appropriate disciplinary body.

6. BIBLIOGRAPHY 
6.1 REQUIRED

MANAGIND THE DIGITAL FIRM
AUTHOR: Kenneth C. Laudon
EDITORIAL:  Prentice Hall.  EDITION: 2004

6.2 COMPLEMENTARY

INTRODUCTION TO E-COMMERCE

AUTHOR: Jeffrey F. Rayport & Bernard J. Jaworski

EDITORIAL:  McGraw-Hill Irwin  EDITION: 2004
6.3 HANDOUTS
1 CaseStudy to Develop every weekend
6.4 WEBLIOGRAPHY

www.pesimoservicio.com, www.toyota.com, www.marykay.com, www.gm.com, www.kmart.com, www.walmart.com 
7. FACULTY INFORMATION

NAME: 

Vicente Maldonado

ACADEMIC CREDENTIALS: B.S. Economics, Universidad Católica de Guayaquil

Master in Logistics (candidate), Escuela de Negocios EOI, Sevilla-España

EMAIL: 

vmaldonado@uees.edu.ec
Prepared by :                                                                            Date:

Reviewed by :                                                                           Date :                   
